
CAH Y or N Y or N
Sent Received Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11

37 9 96% 94% 93% 94% 96% 94% 94% 94% 96% 100% 89%

CAH Y or N Y or N
Sent Received Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11

28 6 92% 90% 90% 88% 88% 93% 93% 92% 92% 100% 60%

CAH Y or N Y or N
Sent Received Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11

35 12 92% 91% 91% 88% 91% 88% 88% 86% 88% 50% 60%

CAH Y or N Y or N
Sent Received Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11

29 2 95% 95% 95% 90% 95% 95% 95% 90% 100% 100% 100%

CAH Y or N Y or N
Sent Received Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11

37 8 94% 93% 91% 93% 93% 93% 93% 94% 94% 100% 100%

CAH Y or N Y or N
Sent Received Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11

23 6 95% 95% 92% 93% 93% 90% 92% 92% 92% 50% 100%

CAH Y or N Y or N
Sent Received Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11

32 7 93% 90% 90% 90% 94% 91% 91% 93% 91% 100% 86%
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