
Growing Your Business with Public Relations 

 

The field of public relations (PR) has been around for years, and in this time the professionals in 

the world of PR have mastered the art of helping businesses and individuals alike gain favor in 

the public eye. While many know PR experts help celebrities and big businesses effectively 

handle scandals and other issues with ease and grace; these professional can help your 

business in other ways as well. In fact, many small businesses in the past few years have found 

that hiring someone to provide PR services is just what they need to get their small business off 

the ground, so they can start seeing the professional growth they are looking for.  

When it comes to really growing a small business, one of the biggest things that prevent 

companies from reaching the level of success they want and the type of revenue they need to 

be successful is because not enough people know their company even exists. Many times, it is 

simply a lack of awareness, and not a feature or anything the company is doing wrong that 

leads to failure. This is where PR services come in.  

Since most small businesses have smaller budgets than their larger counterparts, a good PR 

campaign is often a very smart choice, as these companies can get more for their money when 

they choose to use PR instead of advertising, while still getting similar or comparable results. 

Oftentimes one of the biggest ways PR experts help build awareness for small business is 

through third party endorsements and coverage of a product or service; which is often the 

media endorsing or mentioning a specific product, company, or service because a public 

relations expert set it up that way. 

The reason this is so effective when compared to traditional advertising techniques, is because 

the customer doesn’t necessarily realize they are being sold a product or service directly, and 

they view the information in a different way. When a customer reads an advertisement, they 

know the company is there making promises, using jargon, and trying to push or sell a service 

or product. When the customer hears the product or information being endorsed by a third 

party, they are more likely to openly receive this information because they are hearing it more 

as a recommendation, and are not overrun with sales or advertising jargon or schemes. This is 

how many PR professional have helped small businesses get on the map, and how these 

professionals can help your small business get the recognition it deserves.  

 


